
is an Emmy-winning producer and creative director 
who builds culturally resonant stories at global 
scale.
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His international background informs both his creative 
leadership and his storytelling approach - allowing him to 
navigate cultural nuance with authenticity while crafting 
narratives that resonate across borders.

GLOBAL PERSPECTIVE.
CULTURAL INSTINCT.



AN EMMY-WINNING PRODUCER AND CREATIVE 
DIRECTOR WHO BUILDS CULTURALLY RESONANT 
STORIES AT GLOBAL SCALE.

GLOBAL PERSPECTIVE.
CULTURAL INSTINCT.

His international background informs both his creative 
leadership and his storytelling approach - allowing him to 
navigate cultural nuance with authenticity while crafting 
narratives that resonate across borders.



AN EMMY-WINNING PRODUCER AND CREATIVE 
DIRECTOR WHO BUILDS CULTURALLY RESONANT 
STORIES AT GLOBAL SCALE.

GLOBAL PERSPECTIVE.
CULTURAL INSTINCT.

His international background informs both his creative 
leadership and his storytelling approach - allowing him to 
navigate cultural nuance with authenticity while crafting 
narratives that resonate across borders.

BRANDED CONTENT 
& CAMPAIGNS



AN EMMY-WINNING PRODUCER AND CREATIVE 
DIRECTOR WHO BUILDS CULTURALLY RESONANT 
STORIES AT GLOBAL SCALE.

BRANDED 
CONTENTCULTURAL 

CAMPAIGNS&

His early branded work began with Music 
Happens Here, a Spotify x Hilton collaboration that 
uncovered hidden stories in music culture and set 
the tone for his approach: story first, brand 
second.

That philosophy reached its largest stage with 
Verizon’s Super Bowl campaign, The Team That 
Wouldn’t Be There. Raf led story development 
across the multi-film platform honoring first 
responders, transforming a brand message about 
connectivity into an emotionally resonant cultural 
moment. The campaign earned 3 Cannes Lions, 4 
Clio Awards, a Webby Award, and The One Show 
Award - proving that purpose-driven storytelling 
can perform at the highest global level.

VERIZON’S SUPER BOWL
CAMPAIGN
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His early branded work began with Music 
Happens Here, a Spotify x Hilton collaboration that 
uncovered hidden stories in music culture and set 
the tone for his approach: story first, brand 
second.

That philosophy reached its largest stage with 
Verizon’s Super Bowl campaign, The Team That 
Wouldn’t Be There. Raf led story development 
across the multi-film platform honoring first 
responders, transforming a brand message about 
connectivity into an emotionally resonant cultural 
moment. The campaign earned 3 Cannes Lions, 4 
Clio Awards, a Webby Award, and The One Show 
Award - proving that purpose-driven storytelling 
can perform at the highest global level.

GLOBAL PERSPECTIVE.
CULTURAL FLUENCY.


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9

